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Nick Barr  

Professional Bass Angler & Guide  



 

 

Â53.8 Million Americans fish each year  

 

Â4th most popular U.S. sport  

 

Â25% of all U.S. males fish  

 

Â8% of all U.S. females fish  

 

Â28% of all people that fish are between 16 & 34  

 

Â78% of all NASCAR fans list fishing as their favorite activity  
(U.S. Addendum on Sport-Fishing, 2002)  
                

-The number of Washington State anglers  
increased over 25% in the past 10 years, it is now well 
over 1 million anglers (US DFW Survey, 2001)  

 
-Washingtonôs anglers spend 966 Million dollars  
on fishing related expenses per year (WDFW Survey, 2001) 
 
  

Typical U.S. Bass Angler  
Â Male  
 
Â 42 yrs. Old  
 
Â Married  
 
Â $60,000 annual income  
 
Â 63.3% attended or graduated college  
 
Â $1,616 spent on fishing gear and attire per year  
 
Â Owns 14 rod and reel combinations, and 4 tackle boxes  
 
Â Owns a boat, motor and trailer  
 
Â Fishes 97 days of the year  
 
Â 50% travel out-of-state to fish  
 
Â 93% said they would vacation where they can enjoy their sport (US 

Addendum on Sport-Fishing, 2002)  

 



 
 
òNearly 45 million Americans fish for bassé
corporate sponsors and television are ready to 
elevate professional bass fishing ð and thereby 
the whole sport ð to the next level.ó Forbes.com 
(July 8, 2002)  
 
òMarketers are solidly hooked on the brand loyal-
ty and spending power demonstrated by hard-
core anglers.ó  
USA Today òHooking a Monsteró  
 
òThe bass fishing demographics are similar to 
Nascar, but the growth rate and potential is much 
largeré...this growth is rapidly catching the eye 
of non -endemic and corporate  
sponsors.ó CNBC òCatching the Big Oneó 
  
-US Anglers contribute over 110 billion dollars to 
the US Economy (U.S. Fish and Wildlife Survey, 2007)  

 

-US Anglers spent over 70 billion dollars on trips, 
rooms, food, etc. to support their fishing activi-
ties (U.S. Fish and Wildlife Survey, 2007)  

What does the business world have to say?  



 

- 24/7 Interactive Billboard  

- Wide Coverage Base  

- Traveling Personal Representative  
Key Research Facts on Mobile Advertising (OAAA, 2007)  

2010 Travel  

13- 15 Tournaments  

10+ Events  

- 92% of people notice and read graphics 

on wrapped vehicles  

- 95% of consumers develop positive im-

pressions about a company based on a 

wrapped vehicles and graphics  

- 30% of consumers will make direct buy-

ing decisions on impressions they receive 

from wrapped vehicles  
 

Average CPM  
(Cost Per Thousand Impressions)  
-$23.70 TV Advertising  

-$18.15 Newspaper Advertising  

-$3.55 Billboard Advertising  

-$.70 Vehicle Advertising  
My Maximum CPM: $.76  

16,100+ Planned Tournament Miles   

2,000+ Planned Promotional Miles 
Impression ratio 600 per mile traveled on major highway  
(Source: National Truckers Association)  

 

10,860,000+ Impressions on travel alone!!  
(This is not including when the truck/boat is at special events, tournaments, and normal use)  

20+ Distributorõs Regions 



 My name is Nick Barr and I have been a tournament bass angler for the past 6 years 

and a Professional Bass Fishing Guide for the past two years. I was born on August 4th, 1991 

in Olympia, Washington and am 19 years old. I am attending Eastern Washington Universi-

ty and majoring in Business Adminstration & Marketing. I didnôt even fish until I was 12, 

after I moved away from a waterfront house. I started bass fishing after I fractured my knee 

skateboarding and ruined my baseball season, so I took up fishing as I was in a leg cast for 

17 weeks. The first bass I ever hooked was well over 6 pounds. As I got it into the dock, I was 

afraid of grabbing it, so I tried to lift it vertically on 4 lb. test line. As you can guess the line 

snapped and the fish swam away. Ever since then I have been hooked, and have truly had a 

passion for the sport of bass fishing. 

 

 I am a very hard working and friendly person, I strive to do my best to be on time or 

early to events and always work from dusk to dawn; it is just the way I am. I have a philoso-

phy: if you are going to get something done, you have to do it yourself. I take this to heart 

and try and practice it every day. I am the Founder and President of the Eastern Washing-

ton University Fishing & Hunting Club. I also have started up my own bass fishing guide 

service a few years ago. I also do all my own promotional and business tasks, as it is not a 

hobby, but a lifestyle. I have always considered myself a go getter, and that is what I want to 

be for your company. I am also very enthusiastic, outgoing, humorous, motivated and sales 

driven. Some of my hobbies include playing varsity football for my high school, lifting 

weights and physical training, along with participating in conservation and youth fishing ac-

tivities. I love teaching young kids how to fish and getting them involved. I volunteer my time 

to help out with youth fishing events and give seminars on the basics of fishing to kids during 

the events. I also participate in conservation work, which includes launch ramp renovations, 

re-vegetation projects, fish tosses and habitat construction among many others. I hope that 

you can tell that I have an extreme passion for the sport of bass fishing. I would love to help 

make it grow and be a public spokesperson for the sport.  

 

 I am also very competitive and driven to be the best person, promoter, and angler I 

can be. Being that competitive, that is why I turned to fishing bass tournaments, it drives me 

to be a better angler and a better person. I truly have a passion for it and do the best I possi-

bly can. I hope that you share that same philosophy and I would love to bring that passion to 

your company to increase your brand awareness and sales.  

About Me  

  



FISHING  EVENTS  
FLW Outdoors: FLW Western College Fishing Series, a nationally known pro-

fessional tournament trail, with TV coverage on the Versus Network. Shows live 

via the internet. 5 events per year.  
 

NWBASS: 6 Washington Team events per year, over 125 boats per tournament, 

usually a hundred plus spectators.  

 

LOCAL OPEN TOURNAMENTS: Includes Potholes Open, C.A.S.T for Kids 

Celebrity Tournament, WSBF Jamboree, Club Opens, Banks Lake Shootout, 

Scholarship Tournament, Ice Breaker, Etc. All draw anywhere from 35-200 

boats.  

 

BASS FEDERATION: State& Regional Qualifiers, National Competition.  

 

YOUTH FISHING EVENTS: C.A.S.T For Kids, WDFW Fishing Kids and Kids 

Fishing Derby are all youth events where I will be doing seminars and appear-

ances. I will be able to introduce to these families the importance fishing and 

am speaking to a wide variety of people.  

 

TRADE SHOWS: Western Washington Sportsmanôs Show, Pacific Northwest 

Sportsmanôs Show, Seattle Boat Show. Attendance ranges from 10-50,000 peo-

ple per day of event. I perform seminars and work sponsor booths for duration 

of show. 

Avg. Events Per Year: 20 -25+  


