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Nick Barr
Professional Bass Angler

5712 Crystal Ct. SE
Lacey, WA 98513
(360) 485 -9462
NickTBarr@hotmail.com

NickBarrFishing.com



WHY GET INVOLVED WITH FISHING?

A53.8 Million Americans fish each year
A4th most popular U.S. sport
A25% of all U.S. males fish
A8% of all U.S. females fish
A28% of all people that fish are between 16 & 34

A78% of all NASCAR fans list fishing as their favorite activity
(U.S. Addendum on Sport -Fishing, 2002)

-The number of Washington State anglers
increased over 25% in the past 10 years, it is now well
over 1 million anglers (s orFw survey, 2001)

-Washingtondos anglers spend 966
on fishing related expenses per year  worw survey, 2001)

Typical U.S. Bass Angler

>

Male

>

42 yrs. Old

>

Married

>

$60,000 annual income

>

63.3% attended or graduated college

>

$1,616 spent on fishing gear and attire per year

>

Owns 14 rod and reel combinations, and 4 tackle boxes

>

Owns a boat, motor and trailer

A Fishes 97 days of the year

A 50% travel out -of-state to fish

A 93% said they would vacation where they can enjoy their sport (US
Addendum on SportFishing, 2002)



What does the business world have to say?

oNearly 45 million Ameri can:
corporate sponsors and television are ready to

elevate professional bass fishing & and thereby

the wholesport 6t o t he next | evel . o
(July 8, 2002)

oMarketers are solidly hooke
alty and spending power demonstrated by hard-

core angl ers. o

USA Today oOHooking a Monst er

oOoThe bass fishing demographi
Nascar, but the growth rate and potential is much

| argereée. .. this growth 1 s rarg
of non -endemic and corporate

sponsors. 06 CNBC oCatching ¢ttt

-US Anglers contribute over 110 billion dollars to
the US Economy (u.s. Fish and Wildlife Survey, 2007)

-US Anglers spent over 70 billion dollars on trips,
rooms, food, etc. to support their fishing activi-
ties (u.S. Fish and Wildlife Survey, 2007)

Teen knows a thing or two about bass




