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Hi, my name is Nick Barr, Iôm 19 years old and I reside in Cheney, Washington. Currently I 

am a Freshman at Eastern Washington University. I am currently pursuing a career in pro-

fessional bass fishing. My family has no history of fishing and I have taught myself the art of 

bass fishing with the help of the internet, books, fellow bass fisherman, and on the  

water experience. I also am very active in my community, and operate my own bass fishing 

guide service. 

 

Bio- I was born August 4th, 1991 in Olympia, Washington. I lived and grew up outside of  

Tenino, Washington on the shores of McIntosh Lake. During my time there I learned basic 

fishing skills. Now I live in Lacey, which is surrounded by 4 great bass lakes. I have seriously 

been bass fishing for 6 years now and started fishing tournaments 5 years ago with good  

success. I fish competitively as much as I can and truly have a passion for the sport of bass  

fishing. I fish as a boater full time in all tournaments, but have learned much by previous  

experiences of non boater. I am however venturing into the FLW Series as a non-boater. I 

used to fish out of my homemade bass boat, a 12 foot aluminum V-hull. This year I will be 

fishing out of a 2010 Legend Boats Alpha 199 with a 225 Mercury Optimax. As for bass 

clubs, I have been in the Western Bass Club for the past 4 years; as I am the Entertainment 

Director. Also, I am the founder and president of the Capital City Jr. Bass Club and  

Timberline HS Fishing Club, and the EWU Fishing Club. Currently my fishing is financed 

from guiding and help from my very supportive sponsors.  

 

I am proudly sponsored by Legend Boats, Interstate Batteries, Outdoor Emporium, Smith 

RV and Marine, Lamiglas, Stowmaster Nets, Gamakatsu, Red Creek Apparel, KGM Cus-

tom Baits, Quickdrops, Keelshield, Gary Yamamoto Custom Baits, Navionics. Wired Energy 

Drinks, and the Normark Group. I am very proud to be representing each of them.  

 

One thing I feel that is essential for me to work with any sponsor is the absolute belief in 

your product. Product knowledge is paramount to my success both on the water and when 

representing your company. I can confidently provide promotion, professionalism, product 

ideas, enthusiasm, and representation of what your company is all about. I truly know that I 

will be an asset to your company and its fishing team. I have extensive knowledge in  

marketing, advertising, promotion and communications as I have grown up around it my 

whole life. My mother is the marketing teacher at Timberline High School, which I am  

currently attending. Also, my father was a marketing teacher for 11 years. On my own I 

have studied marketing for the last 4 years, mainly in advertising, promotion and  

entrepreneurship. I have been competing in International DECA competition, placing in the 

top 10 at state every year in Entrepreneurship and Sports Marketing. This includes placing 

in the top 20 in the nation in Sports/Entertainment Marketing. I also believe that a  

paramount to my success is community involvement, I partake in community service  

projects monthly and help plan ramp clean-ups and help out underprivileged youth. I am  

outgoing and confident in my public speaking ability and skill to move product. I often travel 

to regional tournaments, sportsmanôs shows, and many other outdoor activities while I 

proudly promote my sponsors. I look forward to every year, as it is another year to inform 

the fishing community of different products, and to teach the art of bass fishing to all.  

Recently, I was named the Western Bass Clubôs ñMember of the Yearò. To summarize it all, 

I have a true passion for the sport of bass fishing and I hope that I may have the chance to 

show you how much I can do for your company.  



EXPERIENCE:  
 -Outdoor Emporium Sales Associate (2005-present)  

 - Puyallup/Seattle Sportsmanôs and Boat Show Booth Work  

             (2004-present) Various Sponsors  

 - Magnuson Community Center REC Attendant (2004-present)  

 -The Olympian Newspaper Paper Carrier (2003-2008)  

 -Jimôs Breakaway Flasher Sales Work (2006)  

 -Thurston County Fair Food Booth (2005-present)  

 - Tomôs Outboard Service Apprenticeship (2006-present)  

 -Capital City Jr. Bass Anglers, Founder/President (2004-present)  

 -Timberline High School Fishing Club, Founder/President (2006-present)  

 -Western Bass Club, Entertainment Director (2008-present) 

 -THS DECA Club, Public Relations Officer  

 -Eastern Washington University Fishing Club President/Founder 

     EDUCATION:  

 -Timberline High School (2006ï 2010) HONOR ROLL 3.5+ GPA  

 -South Puget Sound Community College Running Start Program 

 -DECA (Association of Marketing Students)ðMember (2003-present)  

 -Eastern Washington University (Present) 

 -BYU Online Marketing Course (2007)  

            

 

Continuing Education:  
 -Marketing, Communications, Advertising, Business Management, Fisheries  

  Automotive/Outboard Mechanics, Fitness/Weightlifting  

           

òIf a young man can serve as a role model for other boys and girls, Nick Barr is the perfect example.ó  
                                                                                               FLW Outdoors Magazine ñWonder Kidò March, 2007  



STRENGTHS:  
  -Driven/Motivated  

  -Outgoing  

  -Confident  

  -Great Work Ethic  

                     -Committed  

                     -Salesmanship Skills  

                     -Leadership Abilities  

                     -Honest  

                     -Strong Faith  

                    -Computer Literate  

 

OBJECTIVE:  
To create a long-term relationship with a reputable company who wants to in-

crease product exposure and market share through sponsoring a young man of 

high quality to represent their product.  

 
 
 
 
 
 
 
 
 
 
 
 
 

GOALS:  
       -To become a full time, national professional bass angler  

       -Generate product interest/exposure  

       -Contribute to market expansion through product promotion  

       -Promote fishing to everyone, especially to younger people as a fun and ethical sport  

       -Aid in Conception/Design/Development and Marketing strategy of future products  



 

In the Media:  
Authored Articles, Newspaper Articles, Radio interviews, Local TV shows, Newsletters, Tourna-

ment Results, National and Local Websites, Miscellaneous printed publications  

 

Sample of media appeared in:  

-North American Fisherman 

-The Seattle Times  

-Bass West USA  

-Bass Anglers Guide  

-Northwest Sportsman 

-FLW Outdoors Magazine  

-950 KJR NW Wild Country (#1 Outdoors Radio Show)  

-710 ESPN Outdoor Line 

-The Reel News  

 

Community Events:  

-Tournament Participation National and Local  

-Sportsman/Boat Shows  

-Guest Speaker Engagements  

-Community Service  

- Sponsor Promotional Events and Activities  

 

 

 

 

Internet Exposure/Advertising/Sales  

-FEATURED on NickBarrFishing.com  
-Company logo or name on all message signatures  

-Exposure on over 3 Internet Fishing Forums with 9,000+ Members  

-Bassresource.com  

-Westernbass.com  

-Bassboatcentral.com  

 

  

 

 

-Exposure on high traffic websites  
                          -Nwbass.net  

    -Fishingworld.com  

    -Wabass.org  

    -Kids-Fishing.org  

    -Flwoutdoors.com and Bassmaster.com  

    -Bassfan.com 

  

-Logo on tow vehicle and boat (10,500,000+ Impressions yearly)  

-Logo on tournament jersey  

-Logo or name in all publications  

-Knowledgeable salesman on hand  


